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Schedule III 
Editorial Policy 

 
   

Section I: Scope 

3.1.1 This Editorial Policy expounded in this Schedule applies to the published content of the Society that are 

visible to members of the Society and the public, including: 

 

(a) its online presence, including, but not limited to, its mailing lists and its sites such as its website, 

Facebook, Twitter and LinkedIn; 

(b) its physical print, including, but not limited to, flyers, banners, merchandise and distributed books. 

Section II: Editorial Policy 

3.2.1 The Society may publish content for the purposes of: 

 

(a) advertising and publishing materials from the Society’s past, present and future activities; 

(b) notifying members of the Society and the public of the Society’s news; 

(c) advertising the past, present and future activities of  the Society’s affiliated organisations and 

organisations from whom the Society regularly invites speakers; 

(d) advertising opportunities, including, but not limited to, conferences, events from other student 

societies, essay competitions, career opportunities, and other content that may be of interest to the 

Society’s members or online followers; 

(e) engaging the Society’s online followers, including, but not limited to, through opinion polls and 

feedback surveys; 

(f) advertising any published content that contributes to the Mission of the Society outlined in Article I 

Clause 3 of the Society’s Constitution from: 

 

a. the Society’s past and future speakers; 

b. members who are still studying or residing in Oxford; 

c. members who formerly studied or resided in Oxford; 

d. non-members affiliated with the University of Oxford and Oxford Brookes University; 

 

(g) advertising any content that is published by individuals on any of the platforms that the Society owns, 

including, but not limited to, any online blogs owned by the Society. 

 

3.2.2 The Society may not publish any content that: 

 

(a) advertises or endorses any party-political activism; 

(b) advertises or endorses any political party; 

(c) advertises or endorses anything that is contrary, not in-keeping, or irrelevant to the Mission of the 

Society outlined in Article I Clause 3 of the Society’s Constitution; 

(d) is deemed to be untruthful. vexatious or malicious;  

(e) brings the Society into disrepute. 

 

 

 

 

 

 

 

 



3.2.3 In cases where Schedule III Section II Clause 1 Subclauses (f) or (g) apply, the Society must conform to 

the following regulations: 

 

(a) The Society must have the explicit consent of the individual member of the Society before publishing 

content advertising the member’s published content, unless their membership of the Society is already 

publicly-available information (for example, if they serve or previously served in any executive 

position). 

 

(b) Upon the request of a person who owns the published content that is advertised by the Society, any 

content from the Society advertising their work must be removed at the earliest possible opportunity. 

 

(c) The Society must usually not publicly endorse any such published content. When it is questioned, the 

Society must state: “The Oxford Hayek Society routinely advertises content from our members and 

those affiliated to Oxford’s universities that we deem to contribute to our Mission, outlined in our 

Constitution. While we advertise this content, we do not endorse it.” 

 

3.2.4 Any content that is published by individuals on any of the platforms that the Society owns must contribute 

to the Mission of the Society outlined in Article I Clause 3 of the Society’s Constitution. 

 

3.2.5 Whether from members or non-members, requests for the Society to advertise any content, including 

from, but not limited to, public researchers searching for panel survey data, must be handled on a case-by-

case basis at the discretion of the Committee on the basis of all aforementioned criteria and subject to the 

following regulations: 

 

(a) unless covered by Schedule III Section II Clause 1, it must be made explicitly clear in any such 

publications from the Society that the Society was requested to advertise this content; 

 

(b) the Society must maintain the non-endorsement neutrality outlined in Schedule III Section II Clause 2 

Subclause (c). 

Section III: Society Colours and Fonts 

3.3.1 The official logo of the Society shall be Azure, (hex #315d89), phoenix argent with wings charged entouring az. 

buckle bearing slogan (‘Oxford Hayek Society’). 

 

3.3.2 Where possible, the Society should opt to use font families Garamond and Alegreya. 


